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HOW MANY ? 


Mark Twain credits Disraeli with say- 
ing, "There are three kinds of lies: lies, 
lies and statistics." Be that as 
it may, the following publications may 
come to your rescue when you are asked, 
Eow many radio sets in your county? How 
many mules in Indiana? The answers to 
such questions may be important to somce- 
one and they can be found, with the an- 


WHO? WHAT? WHERE ? 


Directories are as essential to & 
library giving business service as an 
instrument panel is to an automobile or 
hands are to a clock. 


"But we don't have any directorics" - 
"Directories cost too much" - "Dirsctories 
jhave to be renewed every year" ~ Yes, but 
here are some suggestions. 


swers to hundreds of other questions about! 


Indiana, in the following publications. 


First on any list of general statis- 
tical sources are, of course, the United 
States Census Reports. Did you know that 
you can buy the statistics relating to 
Indiana in paper bound pemphlets for from 
ton to thirty-five cents? They should be 
orderod from the Superintendent of Docu- 
ments, Washington 25,D.C. 


16th Census of the United States,1940. 


Population,lst series - Numbcr of in- 
habitants. Indiana. 1941. 104 

Population,2d series - Characteristics 
of population. Indiana. 1942. 354 

Population,3rd series - The labor 
force...Indiana. 1942. 25¢ 

Population, 4th series - Characteris- 
tics by age, marital status, education... 
Indiana. 1942. 15¢ 

Housing,lst series - Data for small 
areas. Indiana. 1942. 15¢ 

Eousing,2d serics ~— General character- 
istics. Indiana. 1942, 254 

Housing,3rd series - Characteristics 
by monthly rent or value. Indinna. 1943. 
15¢ 

Housing, 4th series - Mortgages on 


—, owner-occupied non-farm homes. Indiana. 


1942. 15¢ 


™ (Continued on page 3) 


Every library already has its home- 
town city and telephone directories. 
Start with them. Ask the local telephone 
company to give you directories of nearby 
cities and towns. Try to get fairly re- 
cent editions of both city and telephone 
jdirectorics of large adjacent citics. In- 
iclude Indianapolis as the state capital. 
i(The Business Branch of the Indianapolis 
iPublic Library will send a 1943 city di- 
rectory to any Indiana library that asks 
for it.) 


i Once you have on file the Chicago and 
iNew York telephone directories, alphabeti- 
cal and classified, you can't do without 

jthem. They cost very little. 


There's your start for a Directory 
Shelf. 


The demand is probably greatest for 
the big over-all manufacturers! directo- 
ries. Thomas’ is the most inclusive but 
MacRac's is good too and takes up less 
table or shelf space. They are in the 
upper price brackets but just one will do 
and it's not fatal if it isn't the latest 
edition. 


Perhans a large industry in your com- 
Imunity buys such a volume every ycar. 


(Continued on page 3) 








FOCUS on Business and Industry 


Vol.l NOed June, 1946. 


Published monthly by the Indiana State 
Library in cooperation with the sub- 
committee on Relations with Business and 
Industry of the Indiana Library Associa- 
tion's Public Relations Committoe. 


This comiittee consists of: 

Harold J.Sandor, Chairman Reference 
Division,Indiana State Library. 

Ethel Cleland, Business Branch, 
Indianapolis Public Library. 

Marcelle K.Foote, 
Connersville Public Library. 

Margaret M.Smith, Business and Industrial 














Branch, South Bend Public Library. 
Louise Lage, 
Lilly Research Laboratorics Library. 
OUR PLATFORM 
{ 
To help the smaller libraries 91f 
Indiana to give better service to Busi- 
ness and Industry. 
REPETITION 
"That is never said too often which is | 


never learnt aakthetentig” is the 
Seneca felt ¢ 


VA 
2bout repotition. 


Fron 9 to time repetitions will 
occur in the Focus. Important references, 
Sources on points will be stressed over 
end over again. Wo feel this is necessary 


If the subject of the repeated mater- 
ial docsn't apply in your case, be glad 
our publicity is not in the form of sing- 
ing commercials. Wouldn't you just love 
to hear sone goocy voiced,so callod har- 
nony trio extol the virtuos of the Statis 
tical Abstract in limping meter, cockeyodj 
rhyme and too-close-for-confort harnony? 


‘ 


PASS IT ON 


Route the Focus! Are all the uenbers 
of your staff that should, secing the 
Focus? Wo suggest you make a routing 
list for cach issuc. 
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FASS 


FOREIGA PATENTS 


The readjustment period after the war 
is associated with the concept of develop- 
ment of new products and new industrics. 
An ee is now open to the American 
manufacturer to make use of the apvroxi- 
aaa 45, 000 seized foreign patents and 
patent applications under the control of 
the Alion Property Custodian. These have 
been vested, classified, and listed ina 
catalog issucd by this office in Decomber | 
1942. While many of these patents can be 
applied commercially immediatcly,some per- | 
tain to broad,basic concents rather than 
invontions or processes refined to the | 
point of greatest officioncy and thoro- 
fore require additional research. Tho Alion 
Property Custodian retains title to tho 
eneny patonts, and thoy will nevor be re- 
turned to their former owners. Licenses 
for the use of these patents are non- 
exclusive, so as many Amcricans as wisn 
ay obtain any of thon for $15 per license. 
he patents covor many inventions which 
small operators should be interested in 
exploiting, and some of the new fields 
scientific research presented prove un- 
usually fruitful as sources of new idcas. 
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As a sicans of reducing the imzonse 
task of exanining large numbers of patents 
to find those of real value for licensing 
purposes, a short cut was worked out by 
the Chicago section of the Ameri Chen- 
ical Socicty and the Science-Technolo.y 
section of tho Special Libraries Associa- 
tion who abstracted,classified, and i 
dexed 7000 vested chomical patonts. This 
was publisned by the Office of alien 
heunsahe Custodian, Chicago 3,Illincis,as 


ner 
can 





abstracts of chenical patents vested in 
the Alien Property Custodian. March 1944. 
Price ner section,$l; $25 for the co.plete 


set (33 volwies). Two supplements were 
publisnodi hay 1944 and waeeny 1946. 
Printed copi of the vested patents and 
applications say be purchased from the 
Coniissioner of Fatents,U.S.Patent Office 
Washington 25,D.C. at 10 cents per cony. 
The Alion Property Custodian has also 
— 4ostracts of mechanical and 
cloctrical vosted patonts, reproduced fron 
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(Continued on page 4) 





Agriculture,lst series - Uses of land, 
principal crops and classes of livestock. 
Indiana. 1941. 154 

Agriculture,2d series - Farm mortgages, 
taxes, labor...minor crops..-Indiana. 1941. 
15¢ 

Azriculture,3rd series - Value of farm 
products,farms classified by major 
source of income. Indiana. 1942. 15¢ 


Census of Business, 1939 

Retail trade. Indiana. Kinds of busi- 
ness by areas. 1941. 104 

Manufactures. Indiana. Number of esta 
lishuents, personnel, salaries and wages 
oe. 1942, 154 

Wholesale trade. Indiana. Statistics 
by areas. 1941. 104 


HOW MANY? (Continued from Page 1) 


i 
Statistical abstract of the United 
States. Annual. $1.75. Superintendent of f{ 
Docunents,Wasnington 25,D.C. Statistics | 
taken from the census reports plus fig- 
ures on occupation groups, employnent, 
school enrollment, cost of living, labor, 
nanufactures, clinate, elections,etc. for 
the state as a whole. ] 


t 
' 


The economic almanac. Annual. $5.00. 
National Industrial Conference Board, 
247 Park Ave.,N.Y¥.17. This rates next to 
the Statistical abstract in variety of 
figures,cost of living,vital statistics, 
resources, inconce,nanufactures, etce 


The World almanac and book of facts. 
Annual. $1.25. The New York World Telc- 
grane Population figures by countics and 
citics and election returns. 


{ 
{ 
| 
! 
| 
i 
Chicaco Daily News almanac. Annual. 
$2.00. Chicago Daily News. Similar to the | ; 
World almanac but it includes a greater j 
variety of statistics: motor vehicle rog- | 
istrations, public roads, railway nileage, 

crininal statistics... 
| 


liarket Research Departnent, Farn 
Journal,Inc. Indiana: county basic data. 
Compiled by Market Resoarch Dept.,Farn 
Journal, Inc. , Washi ington Square, Fhiladel- 
phia 5,Pa. $1.00. Gives statistics for 
each county on population, housing, manu- 
facturius,agriculturo and trade 

(To be continued next month) 
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DIRECTORIES (Continued from Page 1) 


Ask them for the old one. Or the Chamber 
of Commerce might have a not-gnmew 
Thomas or MacRae to contribute to the 
pudlic library. 


These books list all manufactured 
products, carefully classified and in- 
dexed by states and cities, supply a 
complete alphabetital list of manufac- 
turing concerns in the country and a big 
list of trade naries. 


Every few years the Indiana State 
Chamber of Comiuerce nae out a Directory 
of Indiana Manufacturers. It's listed at 
$16.00 but is sonetincs free to librarics. 


The Congressional Directory just has 


f to be up-to-date to keep step with chang- 


ing government personnel. If your con- 
gressman is the friend he ought to be, 
he'll see that you get a copy every tine 
it is issued, about twice a year. It's 

an invaluable list of nombers of Congress, 
Congressional conmittees, chiefs of sov- 


f ernuent departments and bureaus end their 
: staff, foreign service,ctc.ctc. 


The dest little gazetteer of United 
States citics and towns is volune 1 of 
the U.S.Post Office Guide. This includes 
every pcst office in the U.S.,listed by 
state. There is also a straight alpha- 
betical listing. Try your congressman 
again, but it is inexpensive even if he 
fails you. 


Present-day travel makes a hotel 
directory imperative for the new Shelf, 
The Hotel Red Book will soon show wear 
nd tear once it gets around that it is 
n the library. Price goes up e little 
ere 


by be oO 


S 


lost librarians have, or would like to 
have, a copy of Aycer's Directory of News- 
papers and Periodicals for tneir own use. 
Add it to the Shelf, use it yourself and 
watch others fall for it The advertis- 
ing profession is especially addicted to 
its lists of newspapors,agricul 
azines, and suas and trade 
Woll worth the money it cost 


(Continued on Fage 4) 
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ECTORIES (Continued from Page 3) 
. | 
iow, Suppose your 
full to overflowing. 
one knows about it? 


Directory Shelf is 

What's the use if no 
Elemontary,Dr.Watson,/| 
--needed,- publicity. Perhaps tne Chamber | 
of Commerce will help here. Thore's noth- 
ing so good as a newspaper item to catch | 
the eye. But word-of-mouth publicity is | 
best. Be sure to have your Directory Shelf! 
in a prominent spot and bravely labeled 
so it can't be missed by anyone seeking | 


names, places, addresses, classified lists 
trade names and everything that can be 


listed. And what can't? 


Anerican Hotel Association. Official 


rc book. I.Y. $5.00. 


Ayor,N.i. and Son,Inc. Directory of 
acvspapors and periodicals. Phila.,$18.50.: 
Donnelly, Reuben H., Company. The red 
beok: Chicago classified telephone direc- 

tou.y. Chicago. 604 


Illinois Bell Telephone Convany.Chicng 
telophono directory. Chicago, 85¢ 


oO 


? 


Indiana Bell Telaphone Company. Indian 
apolis telephone directory. Indianaplis, |; 
35¢. (50¢ including postage) 


Indiana State Chanber of Commerce. 
Directory of Indiana nanvfacturers. 
annapolis, $10.00. 


t 

| 

Indi- | 

MacRae's ' 


Blue Book Company. MacRae's 
blue book. Chicago. $15.00 

New York Telephone Company. Manhattan | 
classified telephone directory. N.Y. 50¢ 


Now York Tolephone Corpany. Manhattan 
telephone directory. N.Y. $1.00 


iiomas Publishing Company. Thonas' 
ister of American manufacturers. 4 pts. 
Yoriz and Chicago, $15.00. 
U.S.Consress. Official congressional | 
directory. Washington, $1.25 
U.S. Fost Office. Fost office guide, 
vel. Washinston, $1.50 
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a business expert is a person who is 
snart enouga to tell you how to run your 
business and too into busi- 
ness for hinself. 


wn 


suart to go 
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"Protect the birds" is one novenent we: 
heartily endorse. Just think, the dove 
brings peace, and the stork brings tax 
exemptions. 
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idi@senination of scientific 


‘ cies. 


'in the apes 


Pase 4 
PHL WT ery , o $3 ‘ 
FAT Ja Lo ‘ Ol uv 


3 
eed we 8 


rma- ff, 
. 


+ \/- Ltgyh Oy 


the Patent Office Official Gazette (ex- 


‘cluding the chemical patents abstracted 


in the above montioned publication). The 
patents are listed by subject and can de 


‘ located by the index included. 


Within the Department of Commerce the 
Office of the Publication Board was cre- 
ated in Junc 1945 for tne release and 
and industrial 
information obtained from governuent- 
sponsored research and from enemy sources 
and whicn is now held by governaent agen- 
These reports and documents are 
available in printed or microfilm forn, 
the price based on the number of pages 
aA of these reports 
they are declessificd and ready for 
rele 22.80 is printed weekly under the tit! - 
Bibliography of scientific and industri: 

reports. The temporary subscription price 
i. ue year, and the Bibliography may 
be obtained from the aapersnye ident of 
Docunents, Governient Frinting Office, 
Washington 25,D.¢. The seems are ar- 
ranged by subject and numbered in order 
of receipt with e descriptive paragraph 


List 


&. 


| following. 


- BRIEFS. 
lay we sugzest an article in the May 15 

issue of Library Journal? Its title is 
"Publicity for stepped up technical ser- 
vice" and the author is Mary Jo Woods of 
the Indianapolis Fublic Library. iiss 
Woods is chairman of the I.L.e-k. Public 
Relations Committee. 


"Facts in food and grocery distribdu- 
tion as of January,1946," The FProgres- 
sive Grocer,16]1 Sixth Ave.,N.Y.13, is 
particularly timely study of food dis- 
tribution. 

It includes such statistics as nunber 
of food stores, operating expenses, re- 
tail price index, retail and wholesale 
sales, and chain and independent store 
sales. 


a 
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the Connit for Econonic Develon- 
nont,285 Madison ave.,N.Y¥.17, has eet 
lished a book for retailers, sub- ts 
-- Flanning the future of your hei 
It is a step by step presentation of food 
practice in rotailing. 
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